


In today’s society, the promotion and
brainwashing of unrealistic body types and body
shaming as well as the use of photoshop has
unfortunately become more common. The use of
social media, advertising and magazines has had
an impact on the way people view and perceive
themselves and their own bodies, especially the |

younger generations. —

* In this presentation, | will be aiming to break
down and critically analyse why the media creates
an unhealthy mindset for people, and how
companies use various techniques and strategies

to promote false advertising by displaying a few
real-life examples from mainstream

advertisements and discussing them.




Meet our newest bodies.
Body by Victoria” Racerback,
Multi-way and Push-up.




What effect does this have on the mental
health?

‘( Insecurity \

* Low Self-Esteem :
* Eating Disorders

, _ * The models also have a low body fat
e Social Comparison

percentage which is hard to achieve, as it

* Anxiety & Depression requires an intense training programme and a
\_ / healthy diet. This leads to many people
overthinking, comparing their regular lifestyle
to the models, and beginning to have negative
thoughts of their own body which may lead to
insecurities and eating disorders.




The contrast between the original and retouched
version, is a clear and evident example of how these
companies use Photoshop and manipulate images, in
order to create unrealistic beauty standards.

In this image, we are looking at two different
comparisons of a magazine cover featuring the
worldwide known celebrity, Britney Spears. On the left
side of this image, we are looking at the original, and
unedited version of a magazine cover, whilst on the
right side, we are looking at the heavily retouched and
digitally edited version.

This creates a lot of self-doubt and insecurities for the
viewers as they start to compare themselves and their
own features not knowing that the images they are
often looking at online, in magazines and on social
media are retouched and manipulated just like in the
image we are looking at.
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Subversive Advertisement Poster

Barbie’s

ULTIMATE GUIDE TO HAVING THE PERFECT FACE
AND THE PERFECT BODY

a D

BE ANYTHING YOU WANT,
AS LONG AS IT'S

IIFE IN PLASTIC

FAKE IT TILL YOU MAKE IT!

/

| created a magazine cover featuring the
doll ‘Barbie’. The purpose of this cover
is to represent how young girls are
influenced to believe that Barbie
represents the ideal beauty standard for
women. With her ‘Perfect’ face and
body, Barbie subtly influences girls into
obtaining plastic surgery in their later
years in order to achieve similar results.

_/







	Slide 1: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 2: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 3: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 4: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 5: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 6: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 7: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 
	Slide 8: Revealing the Truth About Unrealistic Beauty Standards in the Media.   – Paula Suarasan 

